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eLOCITY 10‐INCH ANDROID TABLETS LAUNCH FOR PRE‐ORDER ONLINE WITH
AMAZON, J&R, TIGER DIRECT, AND B&H PHOTO
eLocity A10 with Tegra 2 has highest screen resolution on the market
February 4, 2011 (Philadelphia, PA) Stream TV Networks is launching the eLocity A10 mobile tablet for
online pre‐order on February 15, 2011 with http://Amazon.com, http://JR.com, http://TigerDirect.com,
and http://BHPhoto.com. The A10 4GB (A10.004), 32GB (A10.032) and 64GB (A10.064) models will be
available for online order, with the 4GB units starting at the discounted price of $399 for early orders,
the 32GB model retailing at $599.99 and the 64GB at $699.99.
Like the original eLocity A7 seven‐inch tablet launched in August of 2010, the new 10‐inch A10 tablets
will ship with the Flash‐enabled Android 2.2 (Froyo) OS with the powerful dual‐core NVIDIA Tegra 2
T250 processor. With high end components, seamless design and a great price point, the eLocity A10
mobile tablets offer better value at a fraction of the cost of competitive devices such as the Motorola
Xoom.
The eLocity A10 will lead the tablet market with the highest available screen resolution of 1366 X 768
on a 10.1 inch IPS multi‐touch screen. Like the A7, the A10 will include HDMI and USB 2.0 ports, as well
as microSD slots that support up to 32GB of expandable storage. Full specifications are outlined below.
“We’re glad to follow up the A7 with a line of strikingly designed tablets that raise the bar. We’ve
exceeded the industry standards for resolution and we look forward to continuing to push the
envelope with the other products we are planning to launch in 2011,” states Mathu Rajan, CEO of
Stream TV Networks.
The eLocity A7 and A10 tablets optimize portability, connectivity, and computing power like never
before in a sleek design. The A series offers a wide range of mobile apps, supports Adobe Flash and is
enabled for 3D gaming with the NVIDIA Tegra 2 T‐250 dual‐core processor. Sporting a high resolution
capacitive multi‐touch screen, high speed internal flash memory, the eLocity A series mobile tablets are
multipurpose devices that provide a full entertainment solution along with business productivity and
wireless connectivity.
Stream TV’s mission is to bring to market innovative products featuring state‐of‐the‐art technology
designed to transform consumer communications and digital lifestyle. The eLocity line of consumer
products stands to take video viewing and gaming to new levels through state of the art display and
graphics technology.

For more information, please visit http://elocitynow.com.
Specifications:
eLocity A10 Tablets
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NVIDIA Tegra 2 T250, 1GHz, 1MB L2
Cache
DDR2 512 MB, 667MHz RAM
Ships with Android 2.2 (Froyo)
10.1" IPS Multi Touch 1366 X 768
4GB – 64GB Flash Memory
2 X 0.5W Stereo Speakers
1.3MP Front Facing CMOS Webcam
Analog Microphone
Unit Dimensions: 10.9” X 7” X 0.5”
Unit Weight: 1.72 lbs
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3.5mm Stereo Headphone Output
802.11b/g/n w/ Internal Antenna
Bluetooth 2.1
1 x USB 2.0 Host
1 x Micro SD Card Slot (Up to 32GB)
HDMI Output (1080P)
Docking Port (Docking Station for Future
Release)
3‐Axis Accelerometer, Ambient Light
Sensor, Vibrate Mode

‐End‐
ABOUT STREAM TV:
Stream TV Networks, Inc. is a Philadelphia-based new media company founded in 2009 to serve a consumer market seeking enhanced
entertainment and communications experiences through superior quality devices with unlimited accessibility and superior quality. Through its
eLocity brand, Stream TV intends to reshape the current media landscape by releasing computer-enabled devices that create an environment
where on-demand access to content is available anytime and anywhere, where interactive user feedback is standard, and where creative
participation and community formation around media content is nurtured. The company’s mission is simple--redefine “new media” so that it
reaches its true dynamic potential and real-time interactive relationship with the media consumer.

